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      :
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-   (  /  ,

   )

- ,     

(    vs.  -

,   

   )

-    

-     

     - 2-4 .  

  350 – 500 3.    

      ,  

   1000 – 1300 3.   

,        

          .

  ,   , 

,    -   

(Rummukainen et al. 2006).  , ,  

       

      ,   

.

:

Mäkinen, P., Rummukainen, A. & Aarnio, J. 1997. Puunhankinnan
organisointitavat. Metsäntutkimuslaitoksen tiedonantoja 647.

Rummukainen, A., Brogt, T. & Kastenholz, E. 2006. Challenges for forestry
contractors: Various structures but mutual problems in Finland, Germany, Poland
and Romania. In: Niskanen, A. (Ed.). Issues affecting enterprise development in
the forest sector in Europe. Faculty of Forestry, University of Joensuu. Research
notes 169. pp. 149-174.
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-  20 %    1999-2002 . .

    (Kärhä, K. 2004. Metsäkoneyritysten

kannattavuus 1999-2002. Summary: Profitability of forest machine

companies in Finland during the years 1999-2002. Metsätehon Katsaus

5.)

-  2002        

 60 %,      
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: Rummukainen, A., Brogt, T. & Kastenholz, E. 2006. Challenges for
forestry contractors: Various structures but mutual problems in Finland,
Germany, Poland and Romania. In: Niskanen, A. (Ed.). Issues affecting
enterprise development in the forest sector in Europe. Faculty of Forestry,
University of Joensuu. Research notes 169. pp. 149-174.
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    : http:/accountinginfo.com
 : www.businesstown.com
  : www.allbusiness.com

   : www.bized.ac.uk
    : www.docnmail.com

    :
www.findaccountingsoftware.com

 C

Cost and Management Accounting: An Introduction, Colin Drury
Thomson Learning - March 20, 2003

Business Accounting: v. 1&2, Frank Wood, Alan SangsterFT Prentice Hall
- April 7, 2005

Understanding Business Accounting for Dummies - UK Edition
John Wiley and Sons Ltd - September 3, 2004

Accounts Demystified: How to understand financial accounting and
analysis, Anthony Rice
Prentice Hall - January 30, 2003
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Accounting and Finance for Non-specialists, Peter Atrill
FT Prentice Hall - August 6, 2003

Book-keeping and Accounts, Frank Wood, Sheila I. Robinson
FT Prentice Hall - April 1, 2004

Accounting: An Introduction, Eddie McLaney, Peter Atrill
FT Prentice Hall - December 3, 2004

Book-keeping Made Easy, Roy Hedges
Lawpack Publishing Ltd - February 11, 2005

Book-keeping and Accounting for the Small Business: How to Keep the
Books and Maintain Financial Control Over Your Business, Peter Taylor
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4.8      

   
   : www.entrepreneur.com

  – www.business.com
 – : www.morebusiness.com

Northamptonshir: www.northants-chamber.co.uk
    : www.startupinternetmarketing.com
  : www.smallbusinessresources.com

  , - :
www.businessknowhow.com

  : www.the-dma.org
 : http:/marketing.about.com

  : www.marketing.org
  : www.cim.co.uk
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Marketing Essentials for Start-Ups & New Business, Jay Jason Bartlett
Ashley Pr - August 1994

Marketing Management, Philip Kotler
Prentice Hall - March 1, 2005

Principles of Marketing: European Edition, Philip Kotler
FT Prentice Hall - November 30, 2004

The Highly Effective Marketing Plan: A Proven, Practical, Planning
Process for Companies of All Sizes, Peter Knight
Financial Times Prentice Hall - April 28, 2004

Starting an Online Business for Dummies, Greg Holden
Hungry Minds Inc,U.S. - March 17, 2005

Smart Retail: How to Turn Your Store into a Sales Phenomenon, Richard
Hammond
Prentice Hall - September 11, 2003

Global Marketing: A Decision Oriented Approach, Svend Hollensen
FT Prentice Hall - May 13, 2004

The Sales Bible: The Ultimate Sales Resource, Jeffrey Gitomer
John Wiley & Sons Inc - August 15, 2003

E-business and E-commerce Management, Dave Chaffey
FT Prentice Hall - December 4, 2003

Principles of Marketing, Frances Brassington, Stephen Pettitt
FT Prentice Hall – 10 June 2004



88

5  

 
      ,  

      .  

   .   

 ,      .  

  ,      

.

   :

          

          

         ,  

  

         

          

          

           

        ,      

5.1    

      

 .      , 

 ,      .



89

   ,  ,  

   .       

    .

    ,    ,  

   . ,   -

   ,      

.      ,   

    .

          ,

      

.  ,     ,   

.   ,   

        .

      

.  ,  ,    

  ,    

      .

       

 .   ,  

   .     

      , 

   .

,      

     .      

,   €3,000  ,   €180,000.   

     . 

        

    .  , 

  ,   



90

        .    

    €36,000.

5.2  

  ,     

      

.     :

  ,         

.       ,  

 ,  . .    

,   .

     ,   

     : , 

           

,    ,      

.

    :   ,

  ,      .

      .    , 

       . 

   , , ,     

.          

 ,   ,    

.

5.3   ,  
  

     

.  ,      



91

.       

     .     

      –   !   

     .

     :

   .

   .

     .

    ,   

 ,     .

,         

 ,      

  .

 ,     ,    

  :   . 

  ,     . 

  –  ,    

   .     

 ,     , 

   .  ,  

      

  .

  

      

,      : 

     

  ,      ,  

,    ,      . ,



92

    ,  

        

.

    ,    

 ,     

 ,       

   .

5.4   :   

 ,   :   

,      

  ,     . 

 “  ”,    .

         

. (       

     !)   ,

   ,     , 

       

.        :

 ;

 .

 ,      

          .

       

      

   .

,      

       /   



93

 .    

   .      (   

!),     .   

 (  ),    

.

   

       

  .     

,   (    

).      

  ,  -

.    “ ”,   

      .

€ 5000
€ 1500
€ 1500

   (  . .  ) € 1500
 € 4500 € 4500

    € 500

   

        

. :

€ 5000
€ 1500
€ 1500

  ( ) € 500
 € 3500 € 3500
 € 1500
  @ 10 % € 150



94

  

        

. ,     €5,000, 

5 %,     €250.   

    ,  

    .    ,   

   .    

,      .  

       

.

5.5    

    ,  

  :      

 .    

/ ,    .

   .     

   ,   

/ .        ,

  !

      

.       .

     .

        

,   .   ,

   - ,    ,  

 .  ,    

   . ,   

 ,     .



95

5.6  :  

      

  ,    ,

     .  –  

 ,      . 

    ,  

 .      .

      ,   

  .      ,

      , –   ,  

 ,      ?

     ,   ,

 ,         .

5.7    

    ,   

,    .  

  ,    , 

     !

   :   ,

     .    

.        

 .   :

o                        ( ).

o                       .

o                     .

    :   ,

        .



96

     

 .

 :      ? 

     ?

 :   !    -

  ?       

 ?

 :     ,

      .

   :  

 !

  :  , 

    .    

.

       .

5.8     

      

 :

     –    

 .

       

 ,      

.      .

     .    , 

   ,     

.



97

      , 

   .     

        

.

        .

,      .

      .

     .  

      .

,      .

       .

5.9  ,      

 :

   ,   

  .

      .

,        .

    , ,  .

    ,    .

     

.

   ,  

 .

     

 .

     

.



98

      .

  :

    ,   

.

   ;  

      .

  ,    

.

      

 .

 ,    ,    

.

 ,  , 

.

      , 

    .

 “ ”  (  

 ),       .

     .

   (   )  

.

5.10      

    ,  

(2000)  ,    ,   :

1.       

2. 

3. 

4.  

5.  



99

6.  

      , ,  

 –      ,   

 .        ,

      

,    ,   

 .

Churchill N. 2000. The six key phases of company growth. In. Birley, S. and
Muzuka, D. (Eds.) Mastering entrepreneurship – your single source guide to
becoming a master of entrepreneurship. Financial times, Prentice Hall. London.
Pp. 251-257
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: Rummukainen, A., Brogt, T. & Kastenholz, E. 2006. Challenges for
forestry contractors: Various structures but mutual problems in Finland,
Germany, Poland and Romania. In: Niskanen, A. (Ed.). Issues affecting
enterprise development in the forest sector in Europe. Faculty of Forestry,
University of Joensuu. Research notes 169. pp. 149-174.

     

       

      . 

,         

,     -  ,

    .     , 

    ,   

 , . 

      

,    ,  

 .     

       .

   ,  

/     

  ,   ,  

 ,      . 

  .



101

5.11.   

      

.

    , 

  .    –  ,

  ?

      

  .

     

    

1)  , ,    

      .

  ?

2)            

  € 3000  ,   :

) € 3000  

) € 180 000

)€ 130 000

3)        ,  

      ?

)  .

)  .

)  .



102

)   .

4)       :

)  ,    .

)      (  

- ).

)  ,    

.

5)        ,  

 , :

)   .

)   .

6)         

   .   ?

7)          

    :

) ,

) ,

)  ,

)     ,

)   .

8)    ,        ,

   . .,  :

)      ,   ,

) ,       ,  

 ,



103

)        .

 ,     ,  

.

9)     ,   ,  

.      

,    ?

)  ,    .

)       .

)     .

5.12    

www.expansionmanagement.com
www.entrepreneur.com
www.growthbusiness.co.uk

How to Prepare a Business Plan: Planning for Successful Start-up and
Expansion, Edward Blackwell
Kogan Page - February 2002.

Successful Expansion for the Small Business, M.J. Morris: Daily Telegraph
Guide
Kogan Page - June 1984.
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The Expansion Trap: How to Make Your Business Grow Safely and Profitably,
Michael C. Thomsett
Amacom - December 1990.

Successful Business Expansion: Practical Strategies for Planning Profitable
Growth, Philip S. Orsino
John Wiley & Sons Inc - November 1994.

Breakthrough Strategies for Growth: Delivering Sustainable Corporate
Expansion, Tony Grundy
Financial Times Prentice Hall - December 12, 1995.

The Business Expansion Scheme, Mavis, FCCA ATII Seymour
Butterworths Law - February 19, 1992.




